
Create Short Videos with Your Phone.
The world of social media is buzzing with short, snappy videos. 
Whether it’s YouTube Reels, Facebook Shorts, or TikTok, these 
bite-sized clips are far reaching. The good news is you don’t need a 
fancy studio or expensive gear to produce them. Your smartphone 
is capable of producing content that can captivate audiences. 
Here’s a guide to mastering the art of mobile video for short-form 
platforms, and is aimed at some minor editing after shooting and 
before uploading, although most platforms these days have an 
editing capability after upload.

1. Plan for Impact: Every Second Counts
Before you even think about hitting record, a little planning goes a 
long way. Short-form video thrives on immediacy and holding 
attention.

• The Hook is Everything: You have literally 1-3 seconds to 
stop the scroll to the next video. Start with something 
intriguing: a bold statement, a captivating visual, a 
question, or the beginning of a surprising action.

• Keep it Concise: Aim for videos between 60 and 90 
seconds. While some platforms allow longer, the sweet 
spot for engagement is often under a minute. Focus on 
delivering one clear message or story per video.

• Storytelling Still Matters: Even in a short clip, a mini-
narrative beginning, middle, end can keep viewers 
interested.

• Watch similar shorts for style and delivery, but always 
adapt them to your unique voice and style. 

2. Lights, Phone, Action! Shooting Like a Pro.
With your plan in place, it’s time to shoot. Your mobile phone’s 
camera is surprisingly powerful – here’s how to maximise its 
potential:

• Go vertical: This is non-negotiable. YouTube Shorts, 
Facebook Reels, and TikTok are all designed for vertical 
video (a 9:16 aspect ratio). Filming horizontally means 
wasted screen real estate and a less immersive 
experience for viewers.



• Lighting is Key:
○ Natural light is your best friend. Position yourself 

facing a window (indirect sunlight is best) for soft, 
even lighting. Avoid having the light source behind 
you, as this will create a silhouette.

○ Avoid direct sunlight. Harsh, direct sunlight creates 
strong shadows and blown-out highlights. If filming 
outdoors, seek shade.

○ For consistent lighting, especially indoors or at night, 
invest in a Ring Light. A simple LED ring light can 
make a huge difference. Available from online stores 
like Amazon for £15.

• Shaky footage is distracting.
○ Use a tripod or a lighting stand, even a small, 

tabletop tripod can significantly improve video 
quality.

• Crystal Clear Audio. Bad audio can ruin a great video.
○ Minimise background noise: Film in a quiet location. 

Turn off fans, TVs, and anything else that could 
create distracting sounds.

○ Get closer to your phone’s mic. The closer you are, 
the better the sound.

○ Consider an external microphone. For a significant 
audio upgrade, look to using a tie clip microphone, 
either wired or wireless.

○ Speak clearly. Enunciate and speak at a moderate 
pace.

○ Focus on your subject. Tap your phone screen on 
the main subject to ensure it’s in sharp focus. After 
hitting ‘Record’ settle back and wait 10 seconds 
before you start to speak. When you have finished 
speaking, wait 5 seconds before you lean forward to 
stop the recording.



○ If you struggle to remember what you want to say, 
there are ‘Prompt’ Apps available that will overlay 
your prepared text on the phone screen to help you.

4. Platform-Specific Pointers
While the core principles apply across platforms, be mindful of slight 
differences:

• YouTube Shorts:
○ Up to 3 minutes, but 90 seconds or less would be 

better.
• Facebook Reels:

○ Up to 90 seconds.
○ Easy to share Instagram Reels to Facebook.

• TikTok:
○ Length varies, from a few seconds up to 10 minutes 

for some users, but shorter is better for viral 
potential.

Final Thoughts: Experiment, Learn, and Have Fun!
Creating engaging short videos with your mobile phone is an 
accessible and rewarding way to connect with an audience. Pay 
attention to what resonates with your viewers by checking your 
analytics. The more you create, the better you’ll become.


